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ABSTRAK 
 
Taneswari Dega Viratri, 2015. Pengantar Tugas Akhir ini berjudul 
“Perancangan Kemasan Telur Asin “Cah Angon” Di Brebes”. Adapun 
permasalahan yang dikaji adalah (1) Bagaimana merancang kemasan telur asin 
“Cah Angon” yang dapat melindungi produknya serta menarik? (2) Bagaimana 
memilih media yang tepat untuk mempromosikan telur asin “Cah Angon”? 
Tujuan perancangan kemasan “Cah Angon” ini adalah untuk membuat kemasan 
telur asin yang dapat melindungi produknya dengan baik serta membuat tampilan 
grafis kemasan yang menarik agar konsumen tertarik membeli serta mengingat 
merek dari telur asin “ Cah Angon”. 
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ABSTRACT 
 
Taneswari Dega Viratri, 2015. This abstract is entitled “Packaging 
Design of “Cah Angon” Salted Egg in Brebes.  This research was done to solve 
the problems, that are (1) How to packaging design of “Cah Angon” salted egg 
that can protect its content and interesting? (2) How to choose the right media to 
promote “Cah Angon” salted egg?  The goals of Packaging Design of “Cah 
Angon” Salted Eggs in Brebes I proposed are to create salted egg packaging that 
can protect its content well and create an interesting packaging graphic 
appearance so that the consumers interested to buy and remember its brand.             
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MOTTO 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 “If you want to go fast, go alone. 
If you want to go far, go together.” 
(African Proverb) 
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